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The school that had never 
been. The school
in which you prepare
to face challenges that
are yet unknown.
The school in which you will 
push yourself to your limits 
and learn to play by instinct
without losing sight of the 
boundaries.



RM Fashion and Design Institute 
A new fashion and design school in Milan? Yes, and it is called 
RM. A school with an unconventional spirit and an untraditional 
teaching method. A school conceived for those who want to look 
the future straight in the eye. And, above all, a school that has 
assembled an outstanding team of lecturers, many of whom are 
prominent names in international style and design. 

A school that goes all the way 
RM’s teaching method is inspired on transdisciplinarity and aims 
at letting students experience the effectiveness of working on 
authentic projects for real-life clients. Teachers and students are 
immediately involved in a relationship without barriers. Dialogue, 
a common effort to search for new solutions, and mutual trust 
between teachers and students make up the foundation of this 
process of individual growth and teamwork that trains you to 
tackle the future. An education that faces the future and prepares 
students to experience it as a natural evolution of the present. 

A school which is already a job 
RM is the school that had never existed, but which companies
had been demanding for a long time; focused on doing, as much 
as on knowing. Projects here have a goal, a context, a stock
of resources, a background of previous experiences, a series
of reasons to come to life, and, naturally, a series of walls to break 
down. This is what students take in at every step. The professional 
world is the very foundation of our teaching programmes.
In our Master’s courses, students encounter leading creative 
personalities in their classrooms and get the chance to work with 
them on concrete projects.

The power of a network without boundaries
RM is the link that strengthens the international network of Raffles 
Group, which was founded more than twenty-five years ago and is 
currently strongly expanding, with 22 colleges in twelve countries. 
The choice of Milan reflects the school’s strive for excellence and 
its deep affinity with a city which has always been acknowledged 
as the capital of design culture in the world.
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10 good 
reasons 
to choose 
RM
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1
AN INTERNATIONAL
ENVIRONMENT 
Raffles is a network of Fashion
and Design schools with 22 
campuses in 12 countries. 
Milan is its throbbing heart.



2
A PRESTIGIOUS FACULTY  
RM  can boast a faculty
of internationally acclaimed 
professionals. Here you
can study with the best
to become the best.



3
ADMISSION QUOTA
RM  admits a maximum
number of 20 selected students
in each class, with continuous 
review and assessment of their 
projects, no breaks.



4
A SCHOOL THAT
IS ALWAYS OPEN 
RM  is open 7 days a week, from
8 a.m. to midnight, from Monday
to Sunday. A place where ideas 
and passions thrive.



5
A TRANSDISCIPLINARY 
VISION  
RM  offers a new kind of teaching, 
which is contaminated by 
different types of knowledge 
and disciplines. Building your 
own theoretical and practical 
background here is stimulating
and more enriching.



6
STUDENT OF THE YEAR
RM  rewards the best student
in every course. When the course 
is activated with 20 students in 
the class the award also includes 
the reimbursement of the entire 
annual tuition fee.



7
EXPERIENCES ABROAD
With RM  you can also study
in the other 22 colleges around
the world, in dedicated
summer camps.



8
MONDAY TALKS
Every Monday at 6.30 p.m.,
RM organizes a public event
open to all citizens featuring 
leading professionals in design
and on the cultural scene
in general. 



9
RM CLUB
Every Thursday, RM  hosts
the world of creativity in its 
informal Club, which is always 
open to new trends.



10
CAREER SERVICE
When students finish the course, 
RM  provides guidance to insert 
graduates in the professional world.
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RM, a new method 
and spirit. A school 
that gathers the 
greatest masters 
around itself.
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Three years
that will change your life
Learning by doing is the 
underlying principle of RM’s 
three-year courses, a training 
experience that structures the 
mind, provides a solid technical 
background and unleashes 
a desire to broaden your life 
horizons. 

A dedicated Course Leader 
For every course (3-year 
courses or Master’s), students 
are placed under the supervision 
of a Course Leader whose task 
it is to coordinate the study 
plan, check the continuity of 
the teaching and teachers, 
mediate between the class 
and the Faculty and constantly 
ensure the best and most 
efficient learning system for 
each student.

60 professionals in the classroom
For every three-year course
the Faculty is composed by 
almost sixty teachers, carefully 
selected among the most 
influential and acknowledged 
professionals in their discipline. 
A choir of different voices, 
ideas, and experiences 
that constitutes the first 
“professional” showcase for 
each one of our students when 
they complete their studies. 

Three-year Courses 

Fashion design
Product design
Visual design

If you want to be a star,
learn from the stars.



FSD
The fashion system is a complex and unpredictable 
territory, where a sense of the classical encounters 
the most extreme experimentation. There are no 
ready-made recipes to emerge, only a strong work 
ethic and the desire to learn and measure oneself with 
the outside world. There are only extremely keen eyes 
to train, eyes that are capable of capturing the smallest 
detail and know traditional sartorial methods yet are 
not afraid of proposing an irreverent elegance.

Course leader / Cristina Ortiz
After her diploma at the prestigious École de la chambre syndicale 
de la couture in Paris, Cristina Ortiz embarked on a career that 
brought her to the very top of big international maisons. Creative 
Director of Prada Woman until 1997, she then became the official 
designer of Maison Lanvin. Creative Director of Brioni’s womenswear 
line until 2008, she arrived in Ferragamo to restore the brand’s 
splendour and transform it into a contemporary brand with a strong 
identity. Today a consultant for several fashion brands, Ortiz also 
designs her own line of jewellery.

RM      Three-year Course     in                         Fashion Design

Duration
3 years
Credits
180
Start
November
Language
Italian 
English



FSD Main fields of study 
-  Basic design
- Art and Design History 
- Researching scenarios 
   and developing concepts
- Trend forecasting 
- The Fashion System
- History of Art and Dress 
- Collection collage
- Dress design 
- Fabrics and raw materials
- Pattern making
- Fashion Design
- Product Development
- Marketing and research

Programme
The course programme 
includes a first year of 
preparatory studies to provide 
students with a general 
framework to approach 
Fashion Design, such as notions 
about the shapes, materials, 
production processes, social 
factors and customs that 
underlie the creation of fashion.
During the second year, 
students work on specific 
themes and in-depth research 
in order to develop a detailed, 
original and aware approach to 
design encouraging individual 
exploration and the discovery 
of new territories and contexts, 
often far from the norm. 
The third year is entirely 
focused on the completion of 
the themes, on the final project, 
and on compiling an individual 
professional portfolio.

Your career
in fashion starts here.

Professional Outlook
Once the three-year course 
has been completed, students 
will be ready to access the 
world of fashion, which in 
recent years has undergone 
a deep transformation in the 
name of increasingly fluid
professional profiles. Apart 
from the “traditional” careers 
in fashion houses (such as 
fashion designer, accessories 
designer, pattern maker, 
production assistant, fashion 
stylist, fashion illustrator), 
working either side by side 
with great fashion designers 
or on their own, graduates from 
this course will be able to take 
on even interdisciplinary roles, 
in fields such as research, 
communication and distribution 
in the international fashion 
system. Possible future 
professional profiles are: trend 
forecaster, art director, press 
officer, image consultant, 
fashion blogger, fashion 
manager, fashion buyer, visual 
merchandiser.

Who should attend
The course is conceived for
candidates holding a High 
School Diploma who are driven 
by a sincere passion for design, 
style and clothing and who 
wish to embark on a career 
in the world of fashion.



PRD
Without design the world would be poorer and more 
tiring. The discipline of design can in fact be defined 
as pervasive intelligence that invites us to find new 
meanings and new solutions by educating people to 
generate value and values for the world around them. 
Design has always been a powerful driver of social, 
aesthetic and intellectual progress.

Course Leader / Marc Sadler
Graduated in Esthétique industrielle at the ENSAD in Paris with a 
dissertation on plastic materials, Sadler was a pioneer of material 
experimentation and technological contamination, both distinctive 
traits of his activity. Over the years, he has received important 
awards and acknowledgements on an international scale, among 
which are ADI 4 Compassi d’Oro. Sadler’s projects are part of the 
permanent collections at the MoMA in New York and the Centre 
Pompidou in Paris.
His motorcyclist’s back protector designed for Dainese is housed 
in the permanent collection at the MOMA in New York and the lamp 
Mite designed for Foscarini is now part of the design collection 
of the Centre Pompidou in Paris.

RM           Three-year Course in                   Product Design

Duration
3 years
Credits
180
Start
November
Language
Italian 
English



PRD Main fields of study
-  Basic design
- Art and Design History 
- Material design 
- Researching scenarios and 
   developing concepts
- Representing and 
   communicating
   products and services
- Physical and cognitive 
   ergonomics
- Perceived quality and 
   sensoriality
- Design and sustainability
- Strategic marketing 
- Design management

Programme
This course provides the 
necessary research and 
methodological tools to govern 
the complexity of the design 
process. Students interact with 
the various experts involved in 
managing the process, from 
the conception of the product 
to its commercialisation, in an 
interdisciplinary perspective.
The programme of the first 
year is propedaeutical to allow 
students to acquire the tools 
of Basic design, perception 
and sensoriality, knowledge of 
materials, and history of design. 
The second year is strongly 
characterised by workshops, 
interdisciplinary lab sessions 
and company visits.
The third year focuses on 
analysing future trends 
and scenarios, new design 

Maximum trust. 
Maximum opening. 
Maximum movement.

opportunities, with the city as 
a design stage. During the last 
semester, students will prepare 
a design dissertation 
in collaboration with companies.

Professional Outlook
Upon termination of the 
three-year course, graduates 
will possess the necessary 
competences to successfully 
insert themselves in the 
design system, either within 
companies in the industry 
or as young independent 
professionals. 
Young designers graduating 
from this course will be able 
to take on professional roles 
such as, among others: Product 
Designer, Concept Designer, 
Service Designer, Social 
designer, Design manager in 
Italy or abroad, thanks to the 
global perspective they will 
have acquired during their 
studies within the RM system. 

Who should attend
This course is conceived for 
candidates holding a High 
School Diploma who aspire 
to transform their creative 
talent into a concrete ability 
to think, conceive, execute, 
and communicate projects, 
products, and services.



VSD
To design is to transform the world, from the simplest 
things up to the most complex. Design is not only a 
discipline that teaches us to invent and improve 
everyday life: it is a model that reveals how the level of 
the infinitely small and the infinitely great are connected 
– by almost invisible threads. It is the strategy of change, 
of responsibility, and of commitment.

Course leader / Franco Achilli
An architect, Achilli studied and trained with Alfred Hohenegger, 
Giorgio Fioravanti, Gianni Sassi, and then at the School of Visual Arts 
in New York. In 1995, he gave life to A+G Achilli Ghizzardi Associati, 
which he still manages today, dealing with architecture, brand and 
exhibit design, and graphic design for the publishing industry. Achilli 
holds a long and consistent teaching experience at several design 
schools and currently teaches at the IULM University in Milan. He 
has been a Visiting Professor at Northern Illinois University, has held 
lectures at the University of Palermo, at the Art Institute in Chicago, 
at the Politecnico di Milano, and at the IUAV in Venice, as well as in 
other universities. Among his acknowledgements are ten awards he has 
received for his teaching ability from the Designer & Art Directors Club 
in London. He has written and edited several publications on design. 

RM          Three-year Course     in                Visual Design

Duration
3 years
Credits
180
Start
November
Language
Italian 
English



VSD Main fields of study
-  Basic design
- Art and design history 
- Researching scenarios 
   and developing concepts
- Graphic design
- Brand design
- Digital design
- Interactive design
- Exhibit design and signage
- Cinema, Photography and 
   video storytelling
- History of art and design
- Mass media theory
- Anthropology, sociology, 
   semiology
- Marketing and research

Programme
The preparatory studies in 
the first year are followed by 
an intermediate stage of in-
depth study throughout the 
second year. The third year 
is dedicated to consolidating 
the acquired competences 
and knowledge and to the 
compilation of an individual 
portfolio. From the foundations 
of Basic design to typographic 
grammar, from graphic layout 
software to packaging, from 
Motion graphics to Interactive 
design, students of this course 
cover all disciplines related to 
the visual project and combine 
the techniques and technologies 
they encounter with their own 
creative and cultural background 
to consciously operate in the 
complex scenarios of our time. 

Method is
the foundation of creation. If it is solid, 
you can go wherever you want.

Professional Outlook
Upon completion of the three-
year course, students will have 
acquired the necessary 
competences to confidently 
insert themselves in the world 
of visual communication, in 
corporate contexts as well as 
in agencies and professional 
design firms. Graduates will 
be capable of taking on the 
traditional roles in the industry, 
such as Visual designer, Graphic 
designer, Art/Creative director, 
Brand designer, Copy writer, 
Packaging designer. But thanks 
to their interdisciplinary training 
they will also become skilled 
designers of the digital era who 
are capable of effectively 
expressing themselves as Web 
designers, Motion graphic 
designers, User Interface 
Designers.

Who should attend
This course is conceived for 
candidates holding a High School 
Diploma who have a strong 
interest in visual communication 
and all its components, from the 
more design-oriented disciplines 
(graphic, visual, digital design, 
lettering, photography, video) 
to anthropological, social and 
cultural aspects (art and design 
history, sociology, semiotics, 
aesthetics, communication 
theory).



Applications can be sent by
e-mail (by means of a form
on the RM website) or by 
calling the secretariat directly.
When the school receives the
necessary documentation and
the candidate’s motivational
letter, the Management will 
set up an appointment with 
the candidate for an introductory 
interview with the Course 
Leader or the College Director: 
this is a moment of open 
discussion where the Candidate 
can clearly state his or her 
personal motivations and be 
informed about the Institute’s 
guidelines (commitment, 
dedication, behaviour, general 
rules & regulations of the 
teaching activities). If their 
profile is considered suitable, 
candidates will receive an
official letter from the Institute.

Following the letter of 
acceptance, the applicant 
may proceed to complete 
the enrolment process. 
All applicants who fulfil the 
requirements must pay the 
enrolment fee when they 
formally enrol. The applicants 
pay the enrollment fee in 
addition to the tuition fee. 
For working families resident 
in Italy, the fee is according 
to the four family income 
brackets, as expressly stated 
on RM’s website. The amount 
can be paid in one single 
instalment or in two further 
instalments, after the one 
paid upon enrolment: the 
second instalment must be 
paid before the beginning of 
the First Semester, the third 
before the beginning of the 
Second Semester. Another 
option is to pay in ten monthly 
instalments, the first of which 
must be paid upon enrolment 
(enrolment fee – first instalment 
of the yearly tuition fee) and 
the last by the end of the ninth 
month after enrolment.

FeesAdmissions



Student of the year

At the end of each academic 
year, RM rewards the best 
talent of every course and 
every year (both BA and 
Master’s courses). The award 
is given to the student who has 
distinguished him- or herself 
in terms of his/her academic 
career and portfolio, according 
to the assessment both of an 
internal committee of teachers 
and of an external committee 
of professionals who are
invited to assess the portfolio 
(the student’s anonymity
is protected). If the class in 
question is composed by 20 
students, the award for Student 
of the Year includes both RM’s 
official acknowledgement and 
the complete reimbursement
of the winner’s annual
tuition fee. 



RM
Istituto Moda e Design

Management

College Director
Pasquale Volpe
pasqualevolpe@rm-modaedesign.it

Scientific Director
Carlo Forcolini
carloforcolini@rm-modaedesign.it

Course Leaders
of the Three-year Courses
Cristina Ortiz
Fashion design 
Franco Achilli 
Visual design 
Marc Sadler
Product design

Course Leaders of the Masters
Alessandra Mauro
Photography
Francesco Cavalli
Visual design
Gabriele Colangelo
Fashion design womenswear
Massimiliano Giornetti
Fashion design menswear 
Luca Molinari
Architecture
Marc Sadler
Product design
Gianpietro Vigorelli
Advertising

Contact person for Three-year Courses
Jana Mangundayao
triennali@rm-modaedesign.it

Contact Person for Masters
Gayane Petrosyan
master@rm-modaedesign.it

Administration
Andrea Chiozzi
andreachiozzi@rm-modaedesign.it

Reception
from Mondays to Fridays,
from 9:00 am to 6:00 pm
info@rm-modaedesign.it
+39 02 22 17 50 50

Access for students
The school is open every day
from 8:00 am to midnight



RM
Istituto Moda e Design
Via Felice Casati, 16
20124 Milano
02 22 17 50 50
info@rm-modaedesign.it
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